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Custom Publishing

Proven Professionalism Dedicated to Enhancing Your Image

$7.00
solutions for the construction industry  |  june 2016

www.constructionspecifier.com
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for Open-plan Offices

    Optimizing
Acoustics

also in this issue
Protecting historic glazing

Understanding the building enclosure 
commissioning process

Up to speed with fast-setting CSA cement
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www.poolspas.ca
2016 Annual Issue
Display in Home Section Until 11/25/16

INSIDE: Pool & Hot Tub Council of Canada member directory

500+
PROS to Build Your 

DREAM OASIS

Sandra Rinomato’s Tips on Buying a Home with a Pool 

3 Steps to Keeping
Your Pool Pristine

SIZZLING
BACKYARD
DESIGN TRENDS

6Pool Styles
to fit any space

EXPERT ADVICE
on Choosing a Hot Tub

A KENILWORTH MEDIA PUBLICATION • $7.95 Publication of record for the Pool & Hot Tub Council of Canada

Builder faces 
challenges in 
the installation 
of this unique 
fibreglass pool

A behind the 
scenes look at 
the building of  
a new splash  
pad in Calgary

Evaporation is 
becoming a 
problem for pool 
pros as the 
climate changes
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Anniversary
Swim Spas
Today’s backyard 
aquatic gyms

UNE PUBLICATION DE KENILWORTH MEDIA
7,95$  Envoi de publication enregistrement #40663030

Spécialement pour les 
professionnels de piscine et de spa

mars 2016                      
www.piscines-spas.ca

À l’intérieur : Notre bottin annuel pour le marché québécois

Prévention de l’entartrage du spas

Splash se porte trés bien

Résistance pour 
le débit d’eau

Comment améliorer 
l’effi cacité énergétique du 

système de votre piscine

Publication of record for the Sign Association of Canada

May 2016

$7.95

Your single source for signage solutions

The Face of 
FABRIC GRAPHICS

www.constructioncanada.netThe offi cial magazine of Construction Specifi cations Canada

 $7.95

Ensuring durable concrete marine infrastructure

Hot-dip galvanizing & zinc-spray metallizing

Designing with channel glass

June 2016 Vol. 58 No. 4

Acoustic 
Considerations

for Modern Hospitals

$9.95 CDN
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Megan Lee, Panago franchisee 
for Liberty Village, Toronto

Marketing Tips 
GUARANTEED 
to BOOST Sales

www.franchiseinfo.ca

2016 DIRECTORY

OPPORTUNITIES 
TO BE THE BOSS

PANAGO’S FRESH PIZZA
REVOLUTION

721

GUIDE TO FRANCHISINGCANADA’S MOST 
COMPREHENSIVE 2017

FRANCHISE 
BOOK

#1 
SellingHANDBOOK

Jewellery & Watch Repair Franchise
Poised for Quick Growth

How to Keep Your Financial House in Order

Things You Need to Know Before Signing 
a Franchise Contract15 

Franchise Compass: Your Guide To Franchise Opportunities www.franchiseinfo.ca

Children’s 
Services

GUIDE

SPECIAL

p. 15

Helping 
Families 
in Need

L

How to Finance  
Your Franchise:

An Expert’s Guide 

How to Succeed in 
the Quebec Market

Profi ting from a Positive 
Business Culture

Boomerang Kids seeks like-minded 
franchisees for growth 

Boomerang Kids 
franchisors Ben 
and Amanda Lauzon 

May 2016

Display in (Business*) Section Until: July 9, 2016
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www.jewellerybusiness.com

July 2016

Writing Code

The latest from the 
aisles of Baselworld

WARNING:

Best in Show

A Kenilworth Media Publication  •  $9.95

Canadian jade producers seek 
protection through regulation

Under the 
Microscope 

 CANADA’S AWARD-WINNING 

JEWELLERY MAGAZINE

Publications Mail Agreement #40663030

Endorsed by y

FINTR AC targeting 
non-compliant jewellers

What’s the future of 
lab-grown diamonds?

Times are  
Changing

The Mentalist actor Simon Baker

The glory of competition
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About Us

Kenilworth is a full-service media company and part of the FORUM MEDIA 
GROUP (FMG) of companies. Based in 16 countries with 26 independent 
companies, FMG’s product range includes print and online media as well 
as software products and professional training.

Kenilworth is FMG’s North American division and our business-to-business 
and consumer print magazines represent a diverse cross-section of some 
of North America’s leading sectors. 

Our titles include Jewellery Business, Canadian Business Franchise, 
The Construction Specifi er, Construction Canada, Pool & Spa Marketing, 
Pools, Spas & Patios, Piscines & Spas, and Sign Media Canada.
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Custom Publishing

Kenilworth is one of North America’s leading custom publishers. 

We have worked with clients to develop communication strategies with the 
goal of growing and enhancing their market reach by building on their core 
principles of excellence and product delivery.

At the heart of each Kenilworth magazine is a team of dedicated individuals 
who are committed to excellence, both on the printed page and behind the 
scenes. We call this the ‘Kenilworth difference’, and it is the driving force 
behind everything we do.
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How Does Custom 
Publishing Work?

Our staff of seasoned professionals can offer advice and provide solutions 
in key areas of publishing in print and online, including editorial content 
and format, advertising potential, circulation and readership development, 
website development, scheduling, printing and distribution.

We recognize that managing association magazines, in print or online, 
requires a delicate balance between ‘political’ sensitivities inherent to 
most associations and the goal of selling advertising to an audience that 
sometimes is beyond the scope of an organization’s membership. 

Indeed, an association’s lifeline is communication, and magazines and 
related online properties are a vital part of the dialogue.
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Custom Publishing

PRINT

We analyze your current publishing operation and provide recommendations 
in areas such as:

• Publishing scope and objectives;

• Circulation and readership;

• Editorial content and format;

• Member and freelance contributions;

• Style and graphic treatment;

• Size and frequency;

• Advertising potential; and

• Scheduling, printing and distribution.
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Custom Publishing

E-PUBLISHING

Similar to our print analysis, we offer clients a detailed review of their online/
digital needs and formulate strategies and develop electronic products such 
as e-newsletters, e-zines and interactive websites.

Our goal is to ensure the end product meets the needs of the readers. 
We package it in an appealing and user-friendly manner with a supporting 
marketing campaign, including print and/or electronic media planners, to 
ensure the target audience is aware of the benefi ts and market-specifi c 
solutions the e-platform delivers on.
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Is Custom Publishing Effective?

Yes. An independent study of one of our client’s magazines found 83% 
of those surveyed said the publication was the most useful magazines 
in their work.

73% of readers surveyed took action as a result of reading that magazine, 
while 76% said they read over half the issues of the publication.*

* Source: Signet AdStudy, April 2014. The Construction Specifi er. 
Conducted by the independent fi rm, Signet Research Inc.
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Custom Publications

Client: CSI
KMI involvement: July 2001
Published monthly

Mailed to construction professionals who 
select, recommend, or infl uence product 
decisions, including architects, engineers, 
designers, and project managers.

Regular readership surveys ensure the 
magazine continues to meet the needs 
of this specialized audience. All editorial 
content is peer-reviewed before publishing 
by a panel of industry professionals with an 
expertise in a specifi c area of the design-
build industry.

$7.00
solutions for the construction industry  |  june 2016

www.constructionspecifier.com

$7.00
solutions for the construction industry  |  june 2016

for Open-plan Offices

    Optimizing
Acoustics

also in this issue
Protecting historic glazing

Understanding the building enclosure 
commissioning process

Up to speed with fast-setting CSA cement
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Custom Publications

Client: Construction Specifi cations Canada (CSC)
KMI involvement: July 1998
Published 9 times a year
Only national magazine edited exclusively to 
meet the needs of architects, engineers, project 
managers and specifi cation writers.

Construction Canada has the largest 
architectural print circulation of any audited 
trade magazine in Canada.* What’s more, 
architects, designers, specifi cation writers 
and engineers consistently rank Construction 
Canada as the most useful trade magazine to 
their work.**

www.constructioncanada.netThe offi cial magazine of Construction Specifi cations Canada

 $7.95

Ensuring durable concrete marine infrastructure

Hot-dip galvanizing & zinc-spray metallizing

Designing with channel glass

June 2016 Vol. 58 No. 4

Acoustic 
Considerations

for Modern Hospitals

*Source: Data collected using most recent circulation audit statements and media planners of competing publications.

** Based on September 2012 AdStudy conducted by the independent research fi rm, Signet Research Inc.
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Why Custom Publishing is the 
Right Choice for Your Association

1. Whether in print or online, custom publishing effectively communicates your 
association’s message in a timely way.

2. The advertising revenue a custom publication generates will improve your ultimate 
cost recovery.

3. As an effective marketing tool, custom publications highlight an association’s 
services and benefi ts to members.

4. Custom-published magazines or websites can increase your membership by 
conveying the many advantages and features of ‘belonging.’

5. Communicating policy challenges, business trends and developments in 
technology and the economy presents a continuing challenge, distracting your 
in-house staff from important corporate demands. Custom publishing offers a 
permanent staff of experienced publishing professionals dedicated to the quality 
and timeliness of your print or online product.
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Why Custom Publishing is the 
Right Choice for Your Association

6. Custom publishing provides a fresh perspective from external sources. This new 
perspective can help promote your magazine as the best forum for thought-
provoking opinions and attract attention as well as advertisers.

7. Custom publishing saves money. Financial success is achieved through targeted 
marketing and account management by seasoned advertising professionals.

8. Professional editors ensure the magazine’s content is timely and topical while also 
providing a voice for association leaders.

9. Enhanced design and layout creates a positive reader experience; it further 
develops a consistent, identifi able image for your association.

10. The purchasing power and digital capabilities of a custom publisher mean a 
cost-effective way to produce an association magazine, online or in print. These 
cost savings are passed on to the association. 
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Summary

Kenilworth Media has over 25 years’ experience in managing association 
magazines.

We offer a complete turnkey publishing service.

Our own market-leading publications can help drive sales and create 
synergies in promoting your own magazine.

A network of over 1000 global experts available to assist in the 
development of a range of products, including magazines, e-zines, websites, 
training manuals and software development.

Contact information:

Erik Tolles
Sales Director
(800) 409 8688; fax: (905) 771 7336
etolles@kenilworth.com

Visit www.kenilworth.com


